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TODAY’S AGENDA 



Guardsman- About Us 

 

Guardsman -  Founded in 1915 in Grand Rapids, Michigan, and acquired by Valspar in 

2001, Guardsman is a leader in the furniture care industry. 

Since 1915 Guardsman has been recognized by furniture manufacturers and retailers as an expert in the furniture care 
category as a supplier of premium furniture plans and products 

Intimate access to consumers’ needs, habits, and usage patterns to create best-in-class solutions 

 

We speak to more 

than 2,000 

households daily 

and visit more than 

150,000 

households 

annually 
all to address 

consumers’ 

furniture care needs 
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Results Driven 

 

 

 

 

At Guardsman we believe that the return on  

experience drives the return  

on investment. 
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What Your Customers are Saying 

 

Havertys Consumer,  

Taylors, South Carolina 

“The service tech was 

informative and had 

impressive product 

knowledge. If that 

wasn't enough he was 

quick, the whole 

process took less than 

30 minutes.”  

“To my amazement, the stain 

was coming out! When he 

finished, there was NO TRACE 

of the marker on the cushion! I 

told the gentleman he is 

obviously a magician, because 

that can't be possible. He just 

smiled and said he was glad he 

could help us out. I am absolutely 

AMAZED at the results! I won't 

buy furniture again without a 

Guardsman plan!”  

Havertys Consumer, 

Roundrock, Texas 

“After they removed 

the stain, the chair was 

like new, you can't even 

see the spot! I am glad 

we purchased the 

Guardsman package at 

Havertys!”  

Havertys Consumer, 

Oville, Texas 

Havertys Consumer,  

Merritt Island, Florida 

“He came out and did 

his magic! I was so 

happy you can't even 

tell. The extra money 

was so worth it. thank 

you!!! It was fixed and 

he was great!.”  

For more stories from consumers visit:   http://guardsmanfurniturefixes.com/ 

5 



The New Gold Furniture Protection Plan for Havertys 

• In designing the new Gold Protection plan for Havertys, we focused on the key attributes 

affecting the consumer experience. 

– Key changes are the way we will adjudicate time frame with Havertys consumers.  Currently the 

plan allows the consumer up to 14 days (5 in the plan) to file a claim after incident.  The new plan 
will allow the consumer a full 30 days to file a claim after incident 

– In addition to the timeframe, we identified key coverage improvements that are important to 
Havertys consumers.  To further compliment the comprehensive coverage Havertys offers today, 
we have added coverage for cushion odor, button and zipper breakage 

 

 

Current:     New: 

• 5 day Reporting Period (Adjudicate 14 days) 30 day Reporting Period 

• No Coverage for Cushion Odor   Coverage now extends to odors on  
     removable cushions 

• No Coverage for Buttons / Zippers  Coverage now extends to Button and  
     Zipper Breakage 
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The New Gold Furniture Protection Plan for Havertys 

......but we didn't stop there. 

 

Our focus is to enhance the overall consumer experience with Havertys.  

In doing so we are also improving that experience with the following 

changes: 

• Our Current Plan Language States… 

“Any stain or damage must be reported to Guardsman within five (5) business days of 

the date that the stain or damage occurred.” 

– We understand that date of occurrence is sometimes difficult to identify, so we have 

opened Havertys plan up to either when the consumer discovers  the damage or 

when it occurred.   

– The language in the plan will not change, but we will adjudicate the change with 

Havertys customer at our call center. 
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The New Gold Furniture Protection Plan for Havertys 

 

• Added New Price Tiers: 

$30,001 to $40,000 

$40,001 to $50,000 

Added price tiers to make selling plans above $30,000 easier for the sales 

associate.   

• Adjusted Price Tiers: 

Old:  $2,001 to $3,500 New: $2,001 to $3,000 

Old:  $3,501 to $5,000 New: $3,001 to $5,000 
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The Havertys Advantage 

The Havertys Advantage just got a whole lot better! 

 

In addition to our comprehensive Gold Plan Coverage, Guardsman 

includes the following items with Havertys Gold Plan, giving your 

customers  the most comprehensive coverage of any plan offered.   

 

Havertys Gold Plan Additional Advantages: 

• Area Rug coverage (item typically sold as a separate plan) 

• Seam Separation (not covered under most protection plans) 

• Cracking & Peeling of Leather (not covered under most protection 

plans) 

• Adjustable Bed Bases (item typically sold as a separate plan) 
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The Havertys Advantage 

The Havertys Advantage just got a whole lot better! 

 

Havertys Gold Plan Additional Advantages: 

• Replacement of Matching Pieces 

 

 

 

• Gift with Purchase – Plans come with a free kit of furniture care 

products 
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• Sectionals, dining chair groups, chair and ottoman sets, or 

identical items with the same “SKU” number will be 

considered a single item for purposes of reselection. 

 



Q&A 

• Does the 30 day reporting period apply to customers who have previously 

purchased a Guardsman Plan? 

– No.  Since this is a new program with different coverage, it would not apply to 

previous purchases.   

 

• Will there be new marketing material to support this launch? 

– Yes.  There will be new tear sheets and pricing cards at retail.  In addition we are in 

the process of updating a co-branded IPad site for Havertys which will have not only 

the marketing materials, but sample plans as well as training presentations 

 

 

• Will there be sales training in the stores? 

– Yes.  Our reps are focused on the successful roll out of this great offering.  We are 

here to help.  In doing so our reps will be in your stores conducting follow up trainings 

and guidance to help you close more business.   
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appendix 
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Marketing Materials 
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Marketing Materials 
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Retail Pricing 

RETAIL SALES 

ITEM TRANSACTION VALUE PRICE 

 

• $0-$500 (No Kit)   $59.99 

• $501-$750   $119.99 

• $751-$1000  $149.99 

• $1001-$1500   $199.99 

• $1501-$2000   $249.99 

• $2001-$3000   $299.99 

• $3001-$5000   $349.99 

• $5001-$7500   $399.99 

• $7501-$10,000   $449.99 

• $10,001-$15,000   $499.99 

• $15,001-$20,000   $599.99 

• $20,001-$30,000   $699.99 

• $30,001-$40,000   $799.99 

• $40,001-$50,000   $899.99 
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